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Base:24,000 consumers across 24 countries
Source: Qualtrics XM Institute Q3 2021 Global Consumer Trends Study

Percentage of respondents across 24 countries that say they expect 
to do each online activity more, about the same, or less:
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Take exercise
classes

Get medical advice

Take educational
courses

Purchase
electronics

Send money

Order meal delivery

Videoconference 
w/ friends/family
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Resolve issues with
bills
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Get technical
support
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Review bank
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Pay bills
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